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no relation to the place from where you
work.” Others realized how much time they
had spent commuting and traveling to meetings. And yet, “screen time is no substitute for
in-person meetings.”
Another CEO noted: “Our productivity
increased by about 25% while working from
home, with surprisingly few challenges to
creative collaboration.”
I think you’ll find their observations as
inspirational as I did, as their responses highlight the region’s indomitable spirit and tenacity to succeed – regardless of the challenges.
Many of these people will be familiar to
you, whether from Business Journal reporting or as longtime business and community leaders. About 30% of them, however, are
new to this special publication. We’ve made
them easy to identify, along with those who
are icons of the business community, and
executives who have been featured at least
five times.
The Power Leaders 250 and our annual
Book of Lists are year-round resources of the
companies and executives that are advancing
the South Florida economy.
I’d like to extend special thanks to Nova
Southeastern University for sponsoring this
publication.
And thank you, our readers, for your continued support now and all year long. We wish
you continued success.
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his year’s Power Leaders 250 –
our annual “all industries” publication – profiles executives from
the region’s top public and private
companies.
The special section includes brief
biographical information illustrating how
these executives were selected for this prestigious honor. But we also provided some
personal information, so you can gain some
insights into their personalities and see interests you have in common.
These are the executives that effectively
lead their companies through the challenges that come with growing a business in such
a competitive business market.
And I would be remiss if I didn’t mention
how their stewardship helped their companies maneuver through one of the most challenging years for business ever due to the
Covid-19 pandemic.
To that end, we asked them what one lesson they learned from leading their companies during a health crisis.
While many touched on how important
it is to pivot quickly and adapt to change, or
how technology helped keep open the lines
of communication with team members, others spoke about cherishing quality time spent
with friends and loved ones.
And as remote work became the norm
for many, one CEO said: “Productivity has
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LEGEND
ICON
The pillars of
South Florida’s
business
community

5X
Business leaders
who have made
the list at least
five times

NEW
Business
executives new
to the list this
year
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REAL ESTATE
DEV RAMESH
MOTWANI
PRESIDENT AND CEO, MERRIMAC VENTURES

NITIN MOTWANI

RYAN D. NEE

MANAGING PARTNER, MIAMI WORLDCENTER ASSOCIATES

FIRST VP, DISTRICT MANAGER, MARCUS & MILLICHAP

MIAMI

FORT LAUDERDALE

FORT LAUDERDALE
Motwani is a real estate
investor and developer
focused on hotels,
condos, luxury apartments and
single-family rentals. He recently
completed the Gale Boutique
Hotel, Broadstone Oceanside
and the Flagler Village Hotel.
Motwani is also a partner in the
Fort Lauderdale Air & Sea Show.

Motwani has served in
his current post since
2006, overseeing the
development of the $4 billion,
27-acre mixed-use real estate
project located in the heart of
downtown Miami.

5X

Nee leads five offices and over
200 investment sales agents.

5X
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B.S., economics and public policy,
Duke University; MS, real estate
development, Columbia University
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Toyota 4Runner
Michael Knight of “Knight Rider”

Three dinner guests

Andre Agassi, Vladimir Putin, Emily
Ratajkowski

Nissan NX

Childhood hero

Michael Jordan

First car

Ford Mustang Cobra

My zone is

A cigar in my backyard

Alyssa Milano

My top priority in life

My kids

Three dinner guests

Vince Vaughn, Donald Trump, Alan
Lipsky

FOMO (fear of missing out)

Bucket list

Great white shark diving

“10 Lessons for a Post-Pandemic
World” by Fareed Zakaria

Last costume I wore

Thor

Childhood crush

Greatest professional influence
My parents
Worst personal habit
Last book I read

Lesson from the pandemic Expect the unexpected.

Old videos of my kids

www.marcusmillichap.com,
rnee@marcusmillichap.com, (954) 245-3400
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Digital escape
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Sonos

B.S., finance, University of Florida

First car

Ci

Favorite smartphone app

Conroe, Texas

Education

n

Greatest professional influence
My mother (who’s also my boss)

Birthplace

Bachelor’s degree, international
relations, Duke University; MS, real
estate development, Columbia
University
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My industry’s greatest innovation
Airbnb

St. Charles, Missouri

Education

Am

First car
Childhood hero

Birthplace
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St. Charles, Missouri

Education
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Birthplace

Lesson from the pandemic Nothing is more valuable than
time, so use it wisely.

www.merrimacventures.com,
dev@merrimacventures.com, 954-522-6556

www.miamiworldcenter.com,
nitinm@miamiworldcenter.com, 305-895-8914

from the

One successful habit

Waking up early

Don’t interrupt me when I’m Deep in an Excel proforma
Favorite smartphone app

Spotify

Favorite movie director

John Hughes

Digital escape

Hiking trips. There’s no Wi-Fi in the
mountains.

Favorite sports team

Denver Broncos

Lesson from the pandemic Turn uncertainty into possibility.
www.13thfloorhomes.com, 954-556-6754

Birthplace

pragmatism and poise to

My zone is

not only survive a crisis, but
also seize the opportunities
TERE BLANCA,

Lima, Peru
Going for a run while listening to
my playlist in English or Spanish,
depending on my mood.

One successful habit

I always deliver what I promise.

My top priority in life

My family. Time passes so quickly,
and the time I get to spend with
my kids helping them grow is
priceless.

Worst personal habit

I always forget names.

to emerge stronger.”
Chairman and CEO,
Blanca Commercial Real Estate

Olin launched OneWorld
Properties in 2009 to provide
marketing and sales services
for residential developments
targeting domestic and
international buyers. The
company has since helped
deliver over $4 billion in
residential sales and over 3,000
units sold.
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Honda Prelude (wrecked it within
two weeks)

and leadership requires the
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Bachelor’s degree, economics,
University of Florida; Master’s
degree, real estate, Columbia
University
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It reaffirmed that life is
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Littleton, Colorado

Education
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PANDEMIC

fragile and unpredictable,
Birthplace

FORT LAUDERDALE

ot

Nunziata heads the
homebuilding division of 13th
Floor Investments. Under his
leadership, 13th Floor Homes
celebrated the successful sellout
of three communities comprising
over 600 homes in 2020.

CEO, ONEWORLD PROPERTIES
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DIVISION PRESIDENT, 13TH FLOOR HOMES

FORT LAUDERDALE

PEGGY OLIN
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Lesson from the pandemic Those I kept in touch with during
lockdown matter most to me.

I pass 30 minutes of free time by
Keeping up with the stock market
I miss from my childhood

Grandma’s cooking. Her bread
pudding was incredible.

Lesson from the pandemic I am quite a good chef.
www.owbprokers.com, 954-514-7492

